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Fixing Al-Powered Marketing Campaigns That Target
the Wrong Audience

MANAGEMENT SUMMARY & CORE TAKEAWAY

Al-powered marketing campaigns promise precise targeting and personalised content delivery. But
what happens when these campaigns miss the mark? Imagine crafting a message aimed at young tech
enthusiasts, yet it lands primarily in the inboxes of retirees. This mismatch is more co

CONTEXT & EXECUTIVE RELEVANCE

Al-powered marketing campaigns promise precise targeting and personalised content delivery. But what happens when these
campaigns miss the mark? Imagine crafting a message aimed at young tech enthusiasts, vet it lands primarily in the inboxes of
retirees. This mismatch is more common than you might think, and its consequences can be frustrating for marketers. It not only
leads to wasted resources but also dilutes the impact of your brand message.

Getting the audience right is a fundamental part of any marketing strategy. The effectiveness of Al marketing services hinges on
reaching the right people at the right time with the right message. For many businesses, achieving this balance remains a
challenge, yet it's crucial for establishing a meaningful connection with consumers. In this piece, we'll explore how to identify
when your Al campaigns are targeting the wrong audience and suggest practical steps to correct course.
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® KI-OUTSOURCING.CH DECISION MATRIX & ROADMAP

SWISS COMPLIANCE & ARCHITECTURE GUIDELINES

B Full compliance with revised Swiss Data Protection Act (revDSG).
B Zero vendor lock-in on closed proprietary models.

[ Seamless integration into Abacus, Bexio and M365 ecosystems.

Non-Binding Process Analysis
Let us review in 20 minutes where Al agents create immediate measurable efficiency in your _

workflows.
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